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SECTION A

Each Question will carry 5 Marks

S. No. Marks | CO
Select the most appropriate (5x6)

Q1L | ..l building broadly consists of observation, induction and deduction. Co1
a) Theory
b)Concept
c)Hypothsis
d)Construct

Q2. | ... research is also known as basic research because it is related with a particular co1
project and problem.
a) Pure
b) Exploratory
c)Applied

dWhich of the following includes examples of quantitative variables?

Q3. The .............. study is always adopted where only little knowledge or information co1l

about a problem is available.
a) Situational

b) Causal

c) Descriptive

d) Exploratory

Q4 | ... is a preliminary study conducted on a limited scale before the original
studies are carried out in order to gain some primary information.

a) Case study

b)Pilot study

c)Descriptive study

(d) Diagnostic study

Co1




Q5. Under............. Sampling method the population or universe is divided into

number of clusters or large groups. Co1

a) Restricted

b) Random route

c)Cluster

¢) none of these
Q6. Whena.................. scale is used for the purpose of the identification,there is

strict one to one correspondence between the numbers and the objects. col

a) Nominal

b) Ordinal

c) Interval

d) Ratio

SECTION B

Each question will carry 10 marks (10x5)
Q7. What is a literature review? As a researcher how you will start literature review? What

is the purpose and importance of literature survey in research? CO2
Q8. ’Business research is concerned more with proper fact findings, analysis and

evaluation. ‘Do you agree with this statement? Give reason in support of your answer. CO2
Q9. What is the observation method? What are the different types of observation methods

available to the researcher? Elaborate with suitable examples. cO2
Q10. | A survey of 200 workers was conducted regarding their education (school graduates

or less, college graduates, university graduates) and the level of their job satisfaction

(low, medium, high). These are the results:

Low Medium High
College 17 33 20
University 11 18 21

Test at a 5% level of significance whether the job satisfaction depends on the level of
education.




Q11.

Majority of the researchers make use of primary sources of data and secondary data
sources do not really contribute to a scientific enquiry’. Do you agree/disagree with

this statement? Explain.

CO3

SECTION-C

Each Question carries 20 Marks

(20x1)

Q 12.

Values and behaviours for sustainable tourism

Maria had a problem. The research proposal for her
master’s research project was due. But she had no idea
what to research. Sustainable tourism had been her
favourite module on the programme and something
about that topic would have been great. But what
exactly remained a mystery. Then, while flicking through
a travel magazine in search for holiday inspirations, she
saw an article about people who have won an award for
being ethical tourism entrepreneurs. Maria remembered
learning in class that an ethical entrepreneur is someone
who exploits opportunities not just for their own self-
interest, but for the betterment of society (Wempe
Source: & Mark Saunders 2015 2005). She was excited. There were actually people out
there who not only did well in business, making profits,
but who also cared about others and contributed to the ‘good” in society. She had the basis for
a possible research project.
Over the next weeks, Maria searched for literature on ethics in tourism and found very little.
She then looked at ethics and entrepreneurship and found only marginally more. She did,
however, come across a text by Cunningham and Lischeron (1991) who looked at risk taking,
the need for achievement and entrepreneurial ethics. Their theoretical framework was built on
a psychological-behavioural lens for entrepreneurship, which allows studying entrepreneurial
attitudes, motivations and their ethical foundations. Following discussions with her project tuter,
she developed an initial research question relating to ethical entrepreneurs behaviours and values:

How and why do some entrepreneurs care about and contribute to the good of society
through their business?

CO4




Pondering over how to obtain data, Maria found the travel magazine again, re-read the
article and looked up the award's website. The Tourism for Tomorrow Awards, she discovered,
are aimed at recognising and promoting best practice in sustainable tourism (http:./fwww witc
.orgftourism-for-tomorrow-awards/). There she found two pages of information about each of
the winners for the past eight years. With four category winners each year, she had stumbled
across an archive of 32 case studies, which she could, possibly, use as secondary data for her
research project. Archival research became an attractive research strategy; and Andriotis (2010}
recommends it too for studying values and behaviours. Worried though that the website
case studies were written principally to promote the winners, she started thinking about
corroborating these case studies with information from other sources.

Maria knew that by triangulating her data sources, she would add credibility to her
findings (Baxter and Eyles 1997). |deally she wanted to ask the actual judges for these
awards. However, not knowing who they were, she contacted the organisation who managed
the awards programme. As they were based not far from Maria's university in the UK, she
arranged a meeting with their Policy Director to see if she could get access to the judges’
actual reports. The Policy Director was interested in Maria's research because the organisation
had set sustainability on top of their policy agenda, and that included ethical entrepreneurship.
After careful negotiation, the Policy Director agreed that Maria would be granted one-off
access to the corresponding judges’ reparts for the 32 winning case studies. However there
were two strict conditions. Maria had to: guarantee complete anonymity and confidentiality,
and agree to snare with them her findings after she finished her research project. Maria agreed
to these conditions and returned to her university with all documents she needed on a USB
mass storage device. Maria's tutor, however, was still slightly concerned that, despite being
given the data and offering full anonymity, there might be other ethical issues.

Eager to begin her analysis, Maria had to prepare the secondary data first in order to make
it suitable for a computer-assisted qualitative analysis and also to comply with ethical research
guidelines. The set of documents she had received consisted of 32 Awards applications of
the winners of the past eight years in the form of M5 Word documents. Each application was
approximately 1000 words long and consisted of 5 separate sections: Contact Details, Froject
Summary, Category Criteria, Overall Criteria, and References. The 32 corresponding judges’
reports were also MS Word doecuments of a similar length and alse consisted of three separate
sections: Judges' Overview, Category Criteria, and Concluding Comments. Maria soon realised
that she had a total of 200 pages of text — or approximately 64,000 words — to analyse.

In order to comply with ethical research guidelines, Maria first had to anonymise all
64 documents she was given. This included removing all contact details from the applicants,
the judges and any referees that were given, It also, incidentally, meant removing all name,
company or geagraphical references that would allow the reader to make inferences about
identity or place. The final task before analysis could begin was to delete all corporate
branding such as logos or imagery within the applications and judges’ reports, This was
necessary in order to successfully import the documents into NVivo10 — Maria's chosen
software for computer-assisted qualitative data analysis.

Confident that she had a suitable set of data, Maria could finally begin her analysis. In
considering the quantity of the data she had received, she opted for Template Analysis as
the most appropriate method. King (2012} proposes Template Analysis for dealing with such
large data sets as it is rigorous, but less prescriptive than Grounded Theory, This approach
wiould allow her to categorise and sort through her data in templates and themes ready for
interpretation. Maria believed that, after her analysis, she would have a better understanding
of the values and actions of ethical entrepreneurs. She hoped the source triangulation would
also work well. Nonetheless, she was concerned about how she would deal with any potential
inconsistencies between the judges’ reports on less ethical behaviours and the promotional
winners' case studies.
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Questions

1 How can Maria assess the overall and precise suitability of the secondary data for the

purpose of her research?
2 Which ethical issues arise with this form of data collection and how can Maria counteract

these in order to get research ethics approval?

3 Which costs and benefits arise for Maria by choosing this form of data collection? Make
recommendations about the usefulness of this method.

4 How would you advise Maria on plans to deal with any potential inconsistencies between
the judges’ reports and the winners' case studies?




