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Introduction

Looking at the Croatian President as a true entrepreneur leading her
team from the front shows, how essential and relevant this topic has
been in today’s world (Kitarovic, 2011). She has all the attributes of an
entrepreneur, as she is well known to install discipline, comply with the
law, and dedication to duty, leading the team to ensure success, as a true
Entrepreneur in a real sense.

Gonzélez on women entrepreneurship mentioned that “Half of the
world’s population are women, which is why excluding them from the
economy is like flying an airplane with one motor or playing a football
match with half a team” (Gonzalez, 2016).

Pandit Jawaharlal Nehru in 1951 on women entrepreneur mentioned
that “When women move forward, the family moves, the village moves,
and the nation moves” (Prathiba, 2017). Therefore, empowering women
with creativity develops society.

Entrepreneurship traditionally revolves around designing, launching,
and running a new business, which typically begins as a small business,
such as a start-up company, offering a product, process, or service for
sale or hire and thereafter with the un-quantified risk or the business risk
was added and the definition shaped like the “. . . capacity and willing-
ness to develop, organize, and manage a business venture along with any
of its risks to make a profit” (Yetisen et al., 2015).

The failure of any entrepreneurship can be due to improper planning
on the launching as well as operation of the business and, therefore, one
must take cognizance of the common issues such as lack of resources
including funds, wrong business decision, economic crisis, the uncer-
tainty of the market. Therefore, while creating an enterprise, these fac-
tors must be taken into consideration.

In the year 2000, the definition of “entrepreneurship” covered the
research and analysis of entrepreneur to do a strengths, weaknesses,
opportunities, and threats (SWOT) analysis and accordingly identify
opportunities and evaluate them to see its viability, and make its best
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efforts to see its suitability and then accordingly create a new product
or service or enterprise. While doing the SWOT analysis, one also evalu-
ates the threats from the competitors and the weaknesses leading to the
failure, that is, success as well as the failure in arriving at a decision.
In recent times, the entrepreneur also has a duty towards the society,
wherein new business activities are combined with humanitarian, envi-
ronmental, and community goals.

An entrepreneur is typically in control of a commercial undertaking,
directing the factors of production, such as the human, financial, and
material resources, which are required to exploit a business opportunity.
In such situations, an entrepreneur does managerial work with the focus
to grow the business (Schumpeter, 2016).

Therefore, an entrepreneur must take into account the government
policies and guidelines that promote entrepreneurship both for start-
up and support during execution or running of an enterprise. One also
need to take into account the non-governmental organizations or busi-
ness associations who are willing to act as a mentor to entrepreneurs
and are willing to provide necessary support while interacting with the
central/state government and can request for some rules and regulations
which may help the entrepreneur to facilitate business and provide neces-
sary education and training for the business. This chapter shall examine
the impediment faced by the women entrepreneur and suggest remedial
measures.

Historical Perspective of Women Entrepreneur

The History of Women Entrepreneurs suggests that to generate income
for the livelihood, women used to start small businesses. In many cases, it
was an attempt to fight against poverty to have two times a meal for the
family or being replaced with a man due to the loss of a spouse. Despite
all such odds, there were Women entrepreneurs but in a small number
and involved in small business due to low capital and resources. In the
seventeenth century, Margaret Harden brooks Philips, a merchant, and
ship-owner, was involved in the trading of goods as one of the success-
ful entrepreneurs (Chandler, 1999). In many cases, women became the
business owner based on the money and lands received through inherit-
ance. However, during the mid-eighteenth century, women were mainly
involved in doing brothels, alehouses, taverns, and retail shops, which
were not considered to be of good status.

In 1825, Rebecca Lukens took her family business of Ironworks and
turned the loss-making into a profit-generating steel business. Later
on, due to the rise of feminism and with a progressive way of thinking,
female entrepreneurs began to be widely accepted. However, it may be
pertinent to note that most of these female entrepreneurs serviced mostly
female consumers, as the society in the earlier times was conservative and
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women felt more comfortable serving women. But as society progressed,
female entrepreneurs became a factor to reckon with which can be seen
in the latter part of this chapter (Schumpeter, 2016).

In the 1990s, with the upcoming of technology and with the intro-
duction of computers and the internet, connectivity became better and
it gave a boost to women in business without moving door to door to
women entrepreneur to display their skills to the competitors, as in most
of the cases, women are found more skillful in the use of modern tools
of technology. Despite the supports from the women organizations, as a
mentor and technical support, female entrepreneurs are still struggling
with the finance, while creating a new venture, that is, the investors yet
to have confidence in the women’s new venture. This can also be seen in
the international perspective as well as in India.

International Prospective

From an international perspective, we will also find the position of
women entrepreneurs in the USA and how they have been successful
before dealing with Finland.

L. Performance of Women Entrepreneurs in USA

In USA, Women’s business was recognized as employees and entrepre-
neurs during 1980s and 1990s (Du Rietz & Henrekson, 2000). Women
were treated with respect and dignity and it was during this period
encouraged young female to join as an entrepreneur, acknowledging
the valuable contribution by women entrepreneur in the economy. As a
result of this, the Women’s Business Owners Act of 1988 was passed to
prevent discrimination between men and women by annulling the laws,
which makes it mandatory to take her husband’s signature for taking
a loan(s) for her business. This Act also provided an opportunity for
women-owned businesses to bid and execute government contracts. The
women entrepreneur in the US extraordinarily grew from 1972 to 2012,
the growth is almost 680% in the last 40 years and the interesting facts
here is the major part of it was seen during 2007 to 2012 (Du Rietz &
Henrekson, 2000).

II. Women Entrepreneurs in Finland

A. Historical Background (Press Release of Ministry for
Foreign Affairs of Finland, 2016)

The civil and political rights were granted to Finnish women in 1914,
and they were the first to have their own independent business and they
formed an organization called “The Women Entrepreneurs of Finland”



The Role of Women Entrepreneurship in India 55

(WEF), which was established in 1947 (Women Entrepreneurs of Finland,
1947). This organization was made to encourage women entrepreneurs
across the world and create awareness about their rights. It has 6000
individual members who work effectively at the national, provincial, and
municipal levels. The studies on WEF suggest that it was instrumental
in creating interest in young women to have their entrepreneurship, as
their ambitions are being recognized and encouraged through the efforts
of WEE.

In 2010, Finland had 30% of the women as an entrepreneur and by
2020 the target is to achieve 50%. The growth of women entrepreneurs
is still small compared to men due to limited growth orientation. In Fin-
land, around 93% of women are self-employed in the service and trade
sector and only 7% in manufacturing (Kangas, 2010). From the tradition
and nature of Finnish women, one can say that a woman entrepreneur
should be dedicated with a long-term vision to consider the local market
conditions as well as competitions. Therefore, prior contemplation of
these factors is a must before entering into a new venture.

B. Key Issues for Women Entrepreneurs

The key issues here are the costs of parenthood, social security of entre-
preneurs, and VAT registration.

1. Costs of Parenthood: One of the challenges faced in Finland is mater-
nity leave cost. Finnish women at the time of pregnancy are granted
leave and her employer must pay the cost and take care of her social
security as per the maternity leave cost, childcare, and other related
aspects. It is recommended by the WEF that State must take certain
measures to share out the costs of parental leave using broad-based
taxation for the following reasons, as this also acts as an impediment
to Women Entrepreneur.

i.  Tripartite collective bargaining has not succeeded in solving the
problem.

ii. The current system as mentioned in the previous paragraph
pushes young women into jobs that are only temporary. An
employer would not prefer a woman to join in and take the bur-
den of 17,000 Euros for maternity leave.

iii. The parental leave expenses are generally paid by the female-
dominated sectors. The approximate cost of one child paid by
the mother’s employer is around 17,000 Euros.

iv. Small and Medium Enterprises are very popular in Finland as
more than 60% of Finns earn; they’re earning through SMEs.
The population of Finland is declining and, therefore, it is more
important that female entrepreneurs are encouraged to have
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entrepreneurship as this will maintain competitiveness, as half of
the Finnish population is women.

2. VAT registration threshold: VAT registration threshold is another
issue which is affecting women entrepreneur and, therefore, WEF has
been demanding to raise this threshold from 10,000 Euros to 50,000
Euros. It is one of the best ways to provide incentives for an enter-
prise which are in labor-intensive sectors as this will grey market
and will be helpful to micro-entrepreneurs to have their own healthy
business. The VAT system in Finland is continuing since 1994, which
as per WEF needs to be reviewed and modified regularly as per the
demand of the society.

3. Reasons for raising the VAT registration threshold value: It is always
not possible for an entrepreneur in a labor-intensive sector to include
VAT in consumer prices as it is dependent on the market situation. In
the present scenario, the share of the VAT system affects the competi-
tion negatively by promoting a grey economy. This means that many
of the enterprises do not show the actual number of employees in
their company and they try to reduce their official figures. Even the
EU standards are much high, that is, 30,000 Euros and the Finnish
standards are lagging. This is also one of the serious impediments,
which discourages women not to have entrepreneurship but to do

the job.

Given earlier, it is suggested that the threshold value must be increased
at least to the level of the European average which will encourage more
women to become entrepreneurs, which ultimately will lead to the growth
of the Finnish economy. If we look at the Finnish law on public procure-
ment, favors larger enterprises, and if with the threshold being enhanced,
more women entrepreneurs would grow and create healthy competition.

C. Barriers to Women Entrepreneurship

Though in many countries women hold important positions in small
businesses, their share among executives and business owners is close to
zero. The promotion of business run by women is not only a question of
equality but also requires some positive action by the state to enhance
women’s skills and encourage them to enter as entrepreneurs, and it is the
duty of men as well to repose confidence in women entrepreneurs. Typi-
cally, the barriers to women entrepreneurship in Finland are:

1. Lack of entrepreneurial experience and business skills

2. Non-availability of proper finance

3. Lack of knowledge about government rules and regulations
4. Problems entering the market
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5. Utilization of business solutions based on advanced technologies
such as E-business and E-transactions

To remove these obstacles in Finland, Ladies Business School (LBS)
started in 1987 for training women entrepreneurs (Laine-Kangas, 2010).
In 2001, the Government of Finland started a program wherein female
business advisors were to assist the women entrepreneur in start-up,
expanding, networking, and to act as mentor to women entrepreneur.
As per Finnish law, maximum funding for an entrepreneur to start with
can be up to 35,000 Euro which should not be more than 75% of the
total funding, with a maximum period of five years, one of which can
be free of amortization. In Finland, women entrepreneur is a movement
and there are various organizations in Finland promoting women enter-
prise, namely women’s enterprise agency, Central association of Women
Entrepreneur in Finland, wherein the former emphasis on advising, train-
ing new entrepreneur or those yet to start, whereas latter looks after
operational, business, and social issues. There are more than 100 local
organizations in the country. The Finnish initiative through International
Women’s Forum (IWF) has been raising the issues concerning barriers in
women entrepreneurship and is working together with business repre-
sentatives, the public sector, and government representatives to discuss
and suggest the way forward in dismantling such barriers and opening
new opportunities for them.

The IWF plans to connect one million women entrepreneurs to markets
by 2020 having a tie-up with the International SheTrades Initiative and
the Government of Finland is taking steps in this direction. IWF shall be
working in close cooperation with the ITC, which is a joint organization
of the World Trade Organization (WTO) and the UN, which is respon-
sible to improve SMEs’ trade opportunities in the developing countries,
therefore, it is expected that the initiative by this forum shall address
the barriers in the growth of women entrepreneur worldwide and shall
suggest consolidated remedial measures including their implementation
to take women entrepreneur with the mainstream. However, it may be
worth noting that the dominance of barriers in different countries may
not be the same as per the local factors prevailing therein.

Based on the aforementioned issues and the way forward suggested, it
is expected that the women entrepreneur will be in an equal position to
the mainstream (male entrepreneur) in recent times.

III. Women Entrepreneurs in Israel

A. Historical Perspective

Israel being a small Jew Population having in its “Israeli Declaration
of Independence” states about the equality for Israeli-born citizen and



58 Rakesh Kumar Chopra

prohibits any disparity by preferring any favoritism in respect of employ-
ment and wages based on gender (Demographic of Israel, 2018).

1. Women’s rights and its violations in 2012, Israel ranked 11th out of
59 developed nations for the participation of women in the work-
place. In the same survey, Israel was ranked 24th for the proportion
of women serving in executive positions. However, in 2016, OECD
reported inequality concerning the income is particularly higher in
Israel as compared with other countries. For the said reasons, the
government enacted various programs to improve the status of the
women (Lior, 2012).

2. Harassment of Women: Sexual Harassment is one of the widely
known problems reported in the workplace in Israel. This is sup-
ported by the survey conducted by the Ministry of Industry pub-
lished in 2010 which says that 35% to 40% of women experience
sexual harassment at work. This also shows us a clear picture of
the enforceability of the laws protecting sexual harassment at work
(Belicove, 2018).

3. Women in Armed Forces: It is a mandatory requirement in Israel that
women should work in military service the same is also true about
Finland. Women have been participating since 1948 from the date of
its formation. Israel passed the Equality amendment to the Military
Service law in January 2000, which states that “The right of women
to serve in any role in the IDF is equal to the right of men. 88% of all
roles in the IDF are open to female candidates, while women can be
found in 69% of all positions” (CIA, 2018). The Amendment pro-
vided that “the right of women to serve in any role in the IDF is equal
to the right of men provided such women are found physically and
personally suitable for a job.” However, what is suitable is a question
of fact and is determined by the military leaders as per their analysis
(Israel Human Rights Report, 2018).

B. Women Organization in Israel

Na’amat is the largest Israeli women’s organization, founded in 1921,
having a membership of 800,000 women (Jews, Arabs, Druze, and Cir-
cassia’s), representing the entire spectrum of Israeli society. The Associa-
tion of Rape Crisis Centers in Israel is a leading organization in fighting
violence against women.

Despite the offenses of rape and sexual harassment at the workplace,
Israeli women work with pride and dedication and take every situation
as a challenge. Now, with the increase in female and ethnic minorities,
it is expected that women entrepreneurship is likely to have a positive
impact on economic development. All over the world women and men
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from different ethnic backgrounds are successfully starting new business
ventures (Zrahiya, 2009).

Recent data reveal that among the veteran Jewish population in Israel,
there were 4.4% male entrepreneurs versus 2.2% female entrepreneurs.
Among immigrants from the Former Soviet Union (FSU) 1.7% of all men
and 1.4% of all women were entrepreneurs, whereas among the Arab
population only 2.1% of the men and 0.6% of the women engaged in
entrepreneurial undertakings. Thus, Arab women comprise the group
with the lowest rate of entrepreneurship in Israel.

Despite the scarcity of resources, minority women intensely desire to
become self-employed, frequently out of necessity. The notion of “double
disadvantage” of racism and sexism explains the situation of minority
women facing many barriers in the labor market. The low participation
of Arab women in the labor market can be explained by cultural limita-
tions and structural disadvantages, mainly lack of human capital, lack of
mobility, and lack of day-care facilities (Bowen & Hisrich, 1986).

Even with the ongoing process of modernization, the culture is still
characterized by many traditional notions of family orientation strong
group affiliation, collectivistic orientation, stressing ideals of solidarity,
cooperation, commitment, mutual trust, support, and a sense of belong-
ing (Box, 1994).

Based on the earlier, it can be easily deduced that the gender differ-
ences despite the legislative intent are due to culturally and traditionally
rooted seclusion of women, with culturally constrained participation in
the labor market (Brophy, 1989).

There are multiple reasons for lack of growth of female entrepreneurs
in Israel ranging from family dynamics to lack of skill and ecosystem to
support the same, red-tapeism in bureaucracy being the most prominent
(Heilbrunn, 2011).

Labor market exclusion increases the risk of social exclusion which
includes both distributional and relational aspects. As a result of all these
forms of exclusion, in times of a global economic crisis, women’s entre-
preneurship is likely to be hurt more than men’s entrepreneurship. This
is especially true for women’s “opportunity” or “pull” type of entrepre-
neurship, which characterizes women in high-income countries (Marlow,
2005).

From the perspective of gender, entrepreneurship is strengthening
women in rural space by generating local income and creating local
jobs (Ahl, 2006). The establishment of a business leads to a higher level
of equality within the household in terms of income contribution and
occupational perceptions. It seems that the occupational changes within
the household may also influence a shift in the boundaries of the gender
roles. These findings reinforce the explanation for women’s entrepreneur-
ial inferiority as resulting from social and economic exclusion and lack
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of equality, whose influence tends to grow stronger in times of economic
crisis. From the perspective of diversity, equality, and inclusion, entre-
preneurship can be viewed as having the potential of becoming the mean
of economic inclusion for women and other marginalized groups (such
as the Arabs in Israel), especially in low-income countries, in which they
suffer from lack of equal opportunities and social exclusion.

Despite the structural barriers encountered by Israeli women entre-
preneurs, the performance of women entrepreneurs can be improved by
having a strong affiliation with a women’s organization, gaining previous
experience in the area of their venture, and learning business skills, with
zeal to do it. Further, achievement motivation is important to increasing
personal income (Orhan, 2001).

The women in Israel wards a path of entrepreneurship despite lack
of human capital, lack of mobility, and lack of day-care facilities which
are equally applicable to women entrepreneur in rural India and the way
Israeli women have moved forward; a similar concept can be fine-tuned
and implemented in the existing schemes in the Indian rural sector by the
department of skill development so that women as an entrepreneur gets
the best from the study of Israel.

Indian Perspective

In Indian perspective apart from the issues of poverty, lack of finance,
and the low borrowing powers of the organization, it is mandatory to
know the basic requirements for a start-up.

A. Business Strategies and Vision of the Enterprise

One is required to understand the nature of the venture, its intricacies
as well as its objectives/goals for a start-up and accordingly workout
in a goal-directed manner based on the inputs from the existing policy
guidelines including feedback from the industry to achieve the desired/
expected result. For this purpose, a pilot study is mandatory based on the
planning, monitoring, coordination, and implementation; however, one
must bear in mind that the compliance of law is a must for a successful
entrepreneur.

Apart from the earlier, the challenge for a women entrepreneur is much
more as women have to see not only the internal affairs of the home front
but also the outside environment. Depending on the nature of business
and generation of capital or type of business vehicle or corporate struc-
ture required for business operation, business strategy is to be evolved
accordingly based on the type of vehicle chosen private limited or public
limited company, partnership firm or limited liability, or single man com-
pany or a joint venture or consortium, which fits into the objectives of
an organization. It is equally essential to have a detailed analysis of the
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cost to be spent and the breakeven point to be achieved within a period
of six months or one year or more. Understanding of structure will help
in creating the setup and even help in business operation, thereby yielding
optimal results. One also needs to consider before opening a venture, its
pros and cons including the one it suits and yields better profit satisfying
the consumer need; the long-term objectives and vision are the conditions
precedent before choosing an appropriate model.

B. Women to Possess the Basics of Entrepreneurship

1.

Basics of accounting and tax-related laws: Before entering into a new
venture, one is required to know the tax implications/liabilities aris-
ing thereto concerning a particular venture. As tax is an obligation to
pay by the assessee as per the state or central legislation in the form
of State GST or Central GST. Knowledge of tax implications and
quantification of tax liability in each quarter will guide the annual
tax liabilities including exemptions thereto to claim tax benefit.

. Labour Laws: For every start-up, one needs either the labor to join

or outsourced, in both cases, they shall be dealt with as employee—
employer and, therefore, shall be governed by labor legislation.
Compliance of the same is a condition precedent and violation if any
shall have a negative impact on the organization. Therefore, the pro-
ductivity of the workforce and the success of the start-up are depend-
ent upon the sense of belongingness by employees and how welfare
measures for benefit of labor have been complied.

Insolvency and Bankruptcy (IB) Code 2016: The objective of this
Code is to safeguard the interest of the creditor and in case any loan
is taken or services received by the Company (Financial debtor) has
not been paid even after notice by the Financial creditor or Opera-
tional creditor, the Corporate Insolvency Resolution Process can be
trigged. It is suggested that for a women entrepreneur, where there
is no animus against any of the financial or operational creditor by
the company or its promoters or board of directors, there should be
relaxation for payment disbursement as a financial debtor; as the aim
of this legislation is to complete the winding-up process promptly
with strict timelines for each stage and a women entrepreneur, it is
suggested that the timeline for completion of proceedings should be
relaxed for a period of further 90 days at least for a new entrepreneur
as an incentive.

Corporate Governance: It helps the entrepreneur (men or women)
to effectively manage and formulate further expansion plans. It also
gives confidence to external investors about the functioning of the
organization.

Information Technology laws: In the present digital era where infor-
mation flow is quick and fast across the globe, there is a need to
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understand the concepts such as e-commerce, e-contracts, cloud
computing, digital signatures, confidentiality, data protection, cloud
computing, artificial intelligence, Information Technology Act 2001,
and Cyber laws and take preventive measures to protect the organi-
zation from cyber offenses including protection against privacy and
maintaining confidentially. Knowledge of IT laws will help in explor-
ing opportunities for business growth as well as to take preventive
steps a priority as cyber offenses are cross-jurisdictional, as it only
requires space for information flow with no physical boundaries.

6. Contract laws and dispute resolution: A business survives on a well-
drafted pre-conceived business relationship which are formalized
through contracts; be it physical or e-contracts. Nevertheless, how-
soever, the best-drafted contracts there maybe if one of the parties
to the contract does not wish to fulfill its obligation or the recipro-
cal obligations are not duly complied, disputes may arise; being the
unavoidable consequences in such cases. To neutralize the ill effect,
as per the recent amendment of July 2018, the specific performance
of the contract under the specific relief act is enforceable (Sebastian,
2018). Therefore, fundamental knowledge regarding contracts, as
well as dispute settlement mechanism is necessary such as negotia-
tion, mediation, conciliation, and arbitration; so that tools of amica-
ble settlement of disputes by women entrepreneurs can be effectively
utilized.

7. Intellectual property laws: Nowadays, doing business is to protect
not only its tangible property but also intangible. Therefore, all tech-
nologies developed or their applications in the form of patents or
some write up or research of unique nature in the form of copyright
or a business logo in the form of trademark need to be protected
including the design as different attributes of intellectual property
right, which are key to any business activity or business plan. Timely
IP audits, filing the accurate trademark/copyright/patent claims will
not only protect the business against infringement but also increase
the reputation as well as the profitability of the organization too.

8. Knowledge related to foreign laws: A successful venture depends
upon a steady flow of funds. Nowadays, entering into a new ven-
ture, one may not be sure about the user of the product or services;
therefore, an enterprise must take care of the local rules and regula-
tions which a product or service need to comply being the manda-
tory requirement as per local laws of a specific country. Therefore,
understanding of local laws of a foreign country is mandatory.

9. Government contracts: Generally, the government contracts are typi-
cal in nature, where the scope for negotiation and arriving at just,
fair and reasonable conditions are a bare minimum. Understanding
the bidding process and by quoting competitive price, one can create
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good business opportunities for growth, revenues, and reputation
building in a government contract.

10. Ethics and Organizational Values: Ethics are innate and part of
human behavior, which an individual learns from the peers, family,
and environment where one lives. Therefore, apart from earning a
profit, which is the motto of every business enterprise, it must be
blended with the motto of doing the right things in the right manner
based on the legal principles and the voice of morality.

11. Constitutional dimensions about Rights of Women: India like most
of the Federal Constitution follows the equal opportunities without
any gender discrimination as mentioned in Article 15(1) of the Con-
stitution. The drafting committee during the Debates of Constitu-
ent Assembly emphasized protective discrimination and affirmative
action in favor of Women under Article 15(3). It is also the duty
of the State that no citizen be discriminated against or be ineligible
for any employment or office on the ground of sex as per Article
16(2). Apart from the earlier, it is also the responsibility of the state
to prohibit forced labor as per Article 23(1). The state does have a
duty that men and women equally shall have the right to an adequate
means of livelihood with equal pay for equal work for both men and
women as per Articles 39(1) and 39(d) of the Constitution. The state
is also under a duty under Article (42) to make provision for securing
just and humane conditions of work and maternity relief. The state
must ensure that the women are not forced by economic to enter
avocations unsuited to their strength as per Article 39(e). The Consti-
tution casts responsibilities on every citizen not to engage in practices
derogatory to the dignity of women as per Article 51 (Mahapatra,
2018).

IV. Women Entrepreneurs in India

Under Article 16(1) of the Indian Constitution, there shall be equal
opportunity for men and women in case of employment and because the
entrepreneur is a job creator; therefore, it is the duty of the state to make
sure that there are meaningful equality and both male and female entre-
preneur be grown equally; it is on this basis there is a need to emphasis
on the growth of women enterprise. In comparison to other countries,
the development of women entrepreneurship is very low in India, espe-
cially in rural areas. However, middle-class women are not too eager to
alter their roles due to fear of social backlash. The progress is more vis-
ible among upper-class families in urban areas. Entrepreneurs are born
and entrepreneurs are made, entrepreneurs thrive and entrepreneurs plan
and entrepreneurs plan and entrepreneurs deliver, entrepreneurs fail and
entrepreneurs succeed and entrepreneurs grow and people associated
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with them grow. Entrepreneurs fight changes with vigor and zeal (Kho-
sla, 2016).

During the last two decades, Indian women have entered the field of
entrepreneurship in greatly increasing numbers. With the emergence and
growth of their businesses, they have contributed to the global economy
and their surrounding communities. The routes women have followed to
take leadership roles in business are varied (Kabeer, 2005). Yet, most of
the women business owners have overcome or worked to avoid obstacles
and challenges in creating their businesses. The presence of women in
the workplace driving small and entrepreneurial organizations creates
a tremendous impact on employment and business environment, Indian
women business owners are changing the face of business of today, both
literally and figuratively (Chauhan, 2018). The dynamic growth and
expansion of women-owned businesses are one of the defining trends of
the past decade, and all indications are that it will continue unabated.

For more than a decade, the number of women-owned businesses has
grown at one-and-a-half to two times the rate of all businesses. Even
more important, the expansion in revenues and employment has far
exceeded the growth in numbers. Women Entrepreneurs may be defined
as the women or a group of women, who initiate, organize, and operate
a business enterprise.

The Government of India has defined women entrepreneurs, as an
enterprise owned and controlled by a woman having a minimum finan-
cial interest of 51% of the capital and giving at least 51% of employment
generated in the enterprise to women. Like a male entrepreneur, a woman
entrepreneur has many functions (Taneja, 2006). Women entrepreneurs
should explore the prospects of starting new enterprise, undertake risks,
the introduction of innovations, coordination administration, and con-
trol of the business, and capable of providing effective leadership in all
aspects of the business. Women Entrepreneurship is now a common pro-
cess (Thampi, 2016).

Women Entrepreneurship in recent times has gained in popularity as
it provides numerous opportunities for self-expression and realization of
one’s passion for doing something new and different and taking own deci-
sion in every aspect of the venture including the creation of job oppor-
tunities for others with self-growth and development and last but not
the least great rewards in terms on money and reputation in the Society.
All these also give satisfaction to the women entrepreneur for the deeds.
Here it is also significant to understand the correlation between number
of MSME sectors and the women entrepreneurs in the same state. The
report by the Government of India clearly indicates there is a positive or
direct correlation between the two and leading us to the obvious conclu-
sion that the growth of MSME sector will lead to the growth of women
entrepreneurs in India.
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A. Characteristics of a Female Entrepreneur

Based on the earlier, it can be said that the women entrepreneur faces ste-
reotype attitude(s) of the society including banks. However, it is required
that bank should appreciate her for being a successful entrepreneur. It
is observed that even a small revenue tends to make a woman happier
(Titlow, 2017).

Women Entrepreneurship is one of the sources to improve the economy
of the country as it creates more jobs and helps to come up with differ-
ent solutions to management, organizations, and other business-related
problems. But, despondently, female entrepreneurs face problems related
to gender biasness during the growth of her business. As women majorly
contribute to the economy of the country, thus government across the
world provided various programs to encourage women entrepreneurs
(Women Entrepreneurship, 2018).

B. Reasons for the Rise of Women Entrepreneurship

There are varieties of reasons due to which women start their businesses,
which their passion for building up their own business, solving specific
problems related to career, and maintaining a balanced lifestyle. Over the
past few years, India has record growth in women entrepreneurship; as
more women are pursuing their careers in this direction. However, at a
global level, about 126 million women have started or are running their
businesses, and whereas in India, there are about 8 million women have
started or are running their businesses. Apart from that, women have a
24% share in corporate senior management positions, and in India, it’s
30% for the same. Not only that round about 37% of formal enterprises
are owned by women around the globe but also 10% of formal enter-
prises in India are being operated by women (The Rise of Women Entre-
preneurship in India, 2018).

Therefore, the typical reasons for the rise of women entrepreneurship
are the change in the overall perception of entrepreneurship, with bet-
ter access to education as well as increased social acceptance of women
entrepreneurship, and with better infrastructure along with the advance-
ment of technology. Presently, there are better options available to an
enterprise for financial loan or assistance, in case one carries a good
entrepreneur as a role model.

C. Challenges to Women Entrepreneur

Although female entrepreneurship steadily rising, still there are several
challenges and obstacles that female entrepreneurs face, the most impor-
tant being the traditional gender-roles society may still have on women.
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Entrepreneurship is still considered a male-dominated field, and it may be
difficult to surpass this conventional view.

1. External finance and sex discrimination: In general, women have
lower personal financial assets than men. This means that for a given
opportunity and equally capable individual, women must secure
additional resources compared to men to exploit the opportunity,
because they control less capital. A specific solution for solving
women’s difficulties in obtaining financing has been micro-financing.
Nowadays, Microfinance is getting exceptionally popular and has
emerged as a financial institution in developing economics. Female
entrepreneurs are majorly getting funds from this program. One of
the best examples of this is Kick Starter.

2. Handling decision-making and stressful: Women are emotional and
mainly in decision-making they are likely to be under more stress;
despite this, many female entrepreneurs face growth barriers and
were still able to achieve substantial firm growth.

D. Reasons for Launching Firms

A new enterprise needs to have a relook into the vision and turning it into
a lucrative business; with a desire to see that the vision is being executed,
self-discipline and broad thinking and taking calculated steps show the
ability of women in handling multi-task without fear the risks involved
in being self-employed.

E. Feminism Adds Value

A female entrepreneur adds feminism by improving the lifestyle of
women and promoting women in her workplace. One of the bold state-
ments in the present context is the motto of a women entrepreneur, which
says that creating an enterprise is “for woman, by a woman.” Women
entrepreneur enters the market with the desire to create wealth and social
change based on ethics of cooperation and equality.

E Typical Areas of Operation

Considering the area of operation of women entrepreneur in India, Ban-
galore, and Delhi holds the top 2 places at all India level and holds 40th
and 49th position globally as per Dell Women Entrepreneur Cities (WE
Cities Index, 2017).

Conclusion and Way Forward

1. Acquire some experience in dealing with money: By applying for
some loan and repaying it back if not required, filing of tax returns,
managing the finances for the family, etc.
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2. Gain occupational work experience: Rotate to various job profiles to
gain experience in marketing, finance and planning.

3. Identify and delegate responsibility at home and in business, organize
and prioritize work.

4. Establish a support system: A strong network of family, friends, cli-
ents, business associates should be established.

5. Conduct honest self-appraisals to identify the strength and the weak
areas, seek family and friend’s help for the same.

6. Be determined and Professional in the business is also very impor-
tant; it helps in gaining respect and confined from employees, cus-
tomers, financiers, and other professional associates.

Throughout the world, women make a vital contribution to industrial
output. The percentage of women in business is going up nowadays over
200 million women’s are employed across the entire industry sector, with
half of this number in developing countries, their work not only sustains
their families but also makes a major contribution to socio-economic
progress. The key to enhancing women’s opportunities and, hence, their
position in the industry and the economy is to provide them with access
to know-how, technologies, and credit (Hisrich, 1984). Training should
be given to upgrade women’s technological capabilities and to enhance
their entrepreneurial business skills. Gender discrimination must be abol-
ished so that women can freely come out and contribute to the economy.
Women’s participation in business not only contributes to the develop-
ment of the community but also generates employment for others. It ini-
tiates and constitutes a change in the structure of business and society
(Bowen, 1986). This change is accompanied by growth and increased
output, which allows more wealth to be divided amongst the various par-
ticipants and, hence, entrepreneurship leads to an increase in the national
income of the country and the economic development of the country
(Mishra, 2018).

The position of working women as seen in the case of Israel is quite
challenging, issues such as sexual harassment, eve-teasing, and degrad-
ing the reputation of women as mentioned in the preceding paragraphs
and find that the study of Israel and India as such is nowhere differ-
ent and, therefore, to be own boss certainly is more appealing than as
an employee. The male dominating issue is still a stumbling block but,
for some female entrepreneurs, the feeling of self comes in when run-
ning own enterprise. The voice of women entrepreneurs is being raised
regularly by the International Women Forum, and it is expected that the
national governments shall take suitable steps in removing the impedi-
ments promptly.

In Finland, “Women Entrepreneur in Finland” (WEF) was established
to create and encourage women entrepreneurs within the country and the
world over. India should also create a body like WEF wherein the women
entrepreneur is encouraged and those who are succeeded in their life act
as a role model for creating awareness about their rights at national,
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state, and municipal level. The women entrepreneur should also be
assisted in start-up and expanding networking as initiated by the Finnish
Government in 2001. Therefore, women’s should start taking initiative
to study as well as take step to get employment. Women participation in
business will not only empower herself but it also empowers the whole
family. In order to have women entrepreneur to be fully functional based
on the studies of Finland, where there are specific program for entrepre-
neur development of women, it is suggested that in India there should
have an entrepreneur university and the entrepreneur clinic specifically
for the women which should take care the women entrepreneur as well as
the entrepreneur who are already in the business. This university will not
be an academic institution but providing both the lectures and practical
aspects so that those who join the university should be a successful entre-
preneur, and the university should provide full guidance and mentorship
for a period of one year after the completion of the course. Preferably,
this should be under public—private partnership under the Ministry of
skill development. Finally, women being a creator and the way an enter-
prise is created will have the best attributes of a human being as a suc-
cessful venture.
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