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  Marks COs 

Q.1 

“CRM is a business strategy that goes beyond increasing sales 

volume”. Comment. 

                                                       Or 

How important is it to understand consumer behavior in the marketing 

of services? 

20  
CO1, 

CO2 

Q.2 

Suppose you are the marketing manager of an international banking 

firm which has just started its operations in India. How would you 

choose appropriate media to target your customers? 

20 CO3 

Q.3 
Suppose you are the marketing head of an insurance company. What 

factor will you keep in mind while deciding on a particular segment? 
20 CO3 

Q.4 

Why it has become important for any firm to differentiate their 

products? If you are the marketing manager for HSBC bank, how will 

you differentiate yourself from Axis Bank? 

20 CO4 

Q.5 
If you were the marketing manager of any bank, how would you use 

market research effectively to judge customer expectations? 
20 CO4 
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